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HEADLINE WRITING ASSIGNMENT

Captivating and Creative Headlines
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Creative headlines are what draws the reader into the story. Try to think outside
brainstorm multiple headlines and secondary headlines that directly relate to the contg

KO WOY‘Q‘S . List keywords that stand out in your copy. See if any make sense grouped toge
word Tor a headline. Example: “Aim, Breathe, Shoot, Score” a headline about a soccer game. These
a quote highlighted in the story.

ACT‘OV‘ ﬂ(\Y‘O\S 93 . Read through your copy, make a list of phrases that jump out at you. A

interesting than passive phrases. Example: “Painting Van Gogh” a headline about a painting project
Vincent Van Gogh as the exemplar.

A“lTOY‘ﬂTlOVIZ A series of words that begin with the same consonant sound. Headlines that
and look good design wise. Example: “Team Triumphs Ten to Two™ a headline about a softball team|

OV‘OM“TO 09‘6‘: Words that look like the actual sound they make. For example: Splat, bg
Onomatopoeia headlines provide descriptors that give the reader a sense of actually being there. Exa
Feet” a headline for cheering on the football team during the homecoming game. Think ahead for evg
play off this headline for the homecoming dance: “Twinkle Toes” vs. “Stomp Your Feet.”

\0“"8: A play on words; making use of words that have more than one meaning or similar soundir
different meanings. Puns are used to create a humorous effect. Think of phrases you could use and sV
Example: “Hoops, They did it Again” (Brittany Spears song reference, “Oops, I Did it Again”) or “H
reference to a soccer story.

Kh mes: Words that sound similar, especially the ends of words. Rhyming headlines create v¢
a rhyming dictionary to help develop your headline. Example: “Pin it to Win It” for wrestling, “No |
student spotlight on working towards becoming a college athlete.

ld lOWIZ An expression created by popular use in which the meaning can not be deduced from the
individual words. For example: “It’s raining cats and dogs” or “get off my back.” Use an idiom dictid
headlines. Example: “A Balancing Act” for a theater headline that accompanies a headline of actors
a performance.

\00 CM[TMY‘Q: Create catchy and interesting headlines by referencing pop culture. Focus on
or do a throwback. Example: “Walk Like an Egyptian” for a headline about an history project that g
reference to a 1980’s song by The Bangles.)

T‘ﬂemei Use your theme to help drive headline ideas. Example: The yearbook theme is #Hash
based headlines such as #Blessed, #PhotoOfTheDay #TBT.

SQCOV‘dﬂY‘3 Heﬂdhwe: Use the secondary headline to further explain the headline. I¢

that identifies important parts of the story. The primary and secondary headlines create a headline pag
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Create primary headline and secondary headline examples for threc different deadline assignments using
different headline tactics for each one.

AssignmenT Ove:
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AlliTOVﬂTIOW Use words that begin with the same consonant sound to create headline ides.
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Secowdo\w headlivies: write three options for secondary headlines for this story.

S
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Assignmen Two:

AcTion PMvases: Use phrases from your story to create headline ideas.

S

-

OWOM“TO\”O@MZ Use descriptive words to create headline ideas.

S

-

1diC1: Use an expression that tie into your story to create headline ideas.

e
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Secondar ] headlies: Wwrite three options for secondary headlines for this story.

s

-

Assigniment Three:

thgmes: Use words that sound similar to create headline ideas.

e

\00\0 CulTuve: Make pop culture references to create headlines.

Thewe: Consider ways to incorporate your theme into headline ideas.

Seconday Y headlies: write three options for secondary headlines for this story.




